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Impact of mass media and sales promotion programs on Jamba Kid’s penetration in the market.Introduction

           This report highlights the secondary research on the impact of mass media and sales promotion programs on Jamba Kid's penetration in the market. Among the things that will be included in the report are the methods that will be used to obtain the data for the study (Curtis, 2015). This will also include the criteria for choosing the same data to ensure that the study is complete. In addition to this, we will also look at the findings of the data that is obtained. The other thing that will be looked at is the analysis, implications, and conclusion of the study. 	Comment by Rosalie Hilde: meaning not clear
Methods
         This section of the study will be used to justify the sampling strategy and research methods of the study.  In the study about the impact of mass media and sales promotion programs on Jamba Kid’s penetration in the market, data collection will be both primary and secondary. 	Comment by Rosalie Hilde: this should be included in your introduction. 
         The secondary research will involve data collection from the company sales report, analyzing customer details, reports and feedback from the stakeholders as well as from the management information system. The external sources which will also be considered include previous studies on the impact of mass media and sales promotion to products in the market, business journals, government reports on consumer reports as well as census reports (Hanson, 2015).
        In addition to secondary research in data collection, the study will also collect data through primary research. In this regards the study will apply both qualitative and quantitative data collection techniques. These two methods will assist in obtaining sufficient data as possible that will be accurate and appropriate to maintain the integrity of the study for the study.
         In this case, the qualitative method will be exploratory and will seek to explain how and why there is low penetration of Jamba Kids in the market. Some of the criteria for data collection in the qualitative method will include direct interviews with individuals from the Jamba Kid's target market. This will be important since it will help understand their experience with the product as well as their perspective on the same.  
         In addition to direct interviews, focus group discussions will also be used as a criterion in the data collection process (Greene, 2014). To collect sufficient data, we will have different groups each with a minimum of 6 and a maximum of 8 participants. In the groups, the participants will be given the opportunity to discuss Jamba kid in regards to how they feel about it and what should be done to improve it. However, the participants in these focus groups will be selected from our target population which is the product’s target market.
         The other method of data collection will be the quantitative approach. Generally, a quantitative research method is numerical. In this study, the quantitative data collection method will seek to measure the impact of mass media and sales promotional programs on Jamba Kid's penetration in the market. The criteria that will be used for data collection in quantitative approach will include issuing out of questionnaires to different individuals who are within the age bracket of this Jamba Kid’s target market (Bowling, 2014). The other criterion will be conducting of surveys online, at the Jamba Juice outlets and shopping malls where other Jamba juice products are stocked.  	Comment by Rosalie Hilde: You have taken up too much space here!! 

Also, you should use Malhotra (2012) evaluation criteria. 

Findings
           This section of the study will basically present the key findings that will be realized from the data analysis and research questions. For instance, in the study, some of the findings will include the impact of mass media on Jamba kid's distribution. The other outcomes for the study will be the impact of sales promotion programs on Jamba kid's sales volume. 
            The findings which will be presented in this section include the data collected from customers, competitors, the suppliers, distributors, government and industry statistics. Findings from the other relevant studies on this topic will be presented and additional key economic information that deems to be significant (Nastasi, 2016). Further still in this section, the quantitative data findings will be presented in frequency tables as well as graphs. On the other hand, the qualitative finding will be presented in a dominant view since it will be people’s perception and experiences on Jamba Kid’s.	Comment by Rosalie Hilde: Your data is too thin. Need to include at least eight to ten relevant and creditable sources of information to reference
Analysis
          This section will involve the analysis of the data that is presented in the finding section. Basically, the analysis will help understand why Jamba Kid’s has been experiencing low market penetration since it was launched (Jamba Juice Inc, 2019). The analysis of the data will also try to look at why this new product has been experiencing low sales volume across the company outlets. It is in this section still where we find out whether sales promotional programs can lead to an increased amount of sales and secure wide product distribution. In addition to data findings, the analysis will determine whether mass media will have any impact on product awareness in the market.	Comment by Rosalie Hilde: Also weak due to lack of data. 

Implications and Cconclusion
         This section presents the research implications for mass media and sales promotion programs on Jamba Kid’s penetration in the market. This section is informed by the analyzed data. The analyzed data in this section will be used to either add or remove some ideas from the research problem. This is either through redesigning and modifying the research problem to get accurate results of the study. 
          In regards to the research design, the implication and conclusion section will help in giving more insight on whether to be more specific on the research question and the hypothesis. It will also determine and inform whether there should be any changes in the choice of the study population as well as the participants. Besides, the implication and conclusion section will tell the relevance of the data that is collected through the study of specific questions. In regards to answer to the problem in the study, the section will be to tell the relevance of the marketing research problem in regards to providing the solution. For instance, the section will be able to tell whether the specific marketing questions have provided any data that has an impact on the mass media and sales promotion programs on Jamba Kids. It will also tell whether the focus groups and the target population for the study provided any relevant data to the study.    	Comment by Rosalie Hilde: Since you don’t have much data, it has affected your analysis as well as what can be concluded based on data. Your conclusion is not directly connected to your data. 
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